
 
 

ANNOUNCING A NEW PARTNERSHIP WITH STRATEGY 

 

New partnership to equip 100 Canadian, women-owned media companies with key 
marketing intel, practical tools and expert advisors to amplify their global presence and 

scale up their businesses.  
 
TORONTO, September 3, 2020 — The BANFF Spark Accelerator for Women in the Business 
of Media is proud to announce a new partnership with strategy, Canada’s leading national 
marketing business journal. 
 
The strategy brand portfolio includes high-profile marketing conferences and industry 
benchmarks, such as the Marketing Evolution: C-Suite Summit, Shopper Marketing Forum, 
Marketing Awards, Media Innovation Awards, Agency of the Year and others. 
 
The new BANFF Spark and strategy partnership – The Spark Marketing Accelerator – will 
focus on helping program participants build and perfect branding, marketing, media and PR 
strategies for their project or company. 
 
“We’re proud to support this important new initiative by facilitating online case study and 
workshop sessions with Canada’s leading marketing execs,” said strategy’s publisher Mary 
Maddever. “We’re hoping to help BANFF Spark program participants strategically approach 
marketing challenges – and capitalize on opportunities – as they scale up their businesses in this 
challenging pandemic economy.” 
 
A limited number of participants will also get an opportunity to connect with marketing experts 
who will provide direct counsel on how to develop and evaluate plans for their own specific 
branding, media, PR and marcom challenges.  
 
“This is an exciting opportunity to grow the impact and benefits of the BANFF Spark program,” 
said Jenn Kuzmyk, Executive Director of the Banff World Media Festival. “This new partnership 
will allow BANFF Spark to bring strategy’s industry authority and 30+ years of expertise to help 
our participants amp up their marketing game.” 

 



 

 
The virtual training sessions stage of the BANFF Spark Marketing Accelerator program – online 
case studies and workshops – will be available to all participants starting January 2021. 
Registration for the one-on-one marketing guidance opportunities will open in September. 
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NOTE TO EDITORS: 
  
For more information, please contact: 
Shanaaz Berment 
BANFF World Media Festival 
416 408 2300 x279 
sberment@brunico.com 
 
About BANFF Spark 
Supported by The Government of Canada’s Women Entrepreneurship Strategy and the Banff 
World Media Festival, BANFF Spark offers training, mentorship, and market access to women 
entrepreneurs in the screen and media industries. The program has a strong mandate to champion 
diversity at its core and is designed to advance gender equality across the media sector, 
bolstering the economic success of all women, including women of colour, Indigenous women, 
women with disabilities, LGBTQ2+ women, and non-binary individuals. It is open to applicants 
from Ontario, Manitoba, Saskatchewan, Alberta, and British Columbia who are ready to grow or 
launch their own businesses in the screen-based industries. 

 



 

For more information about the BANFF Spark Accelerator for Women in the Business of Media, 
please contact: banfffellowships@brunico.com 

 
For more information about the Banff World Media Festival, please visit: 
www.banffmediafestival.com  
 
About the Government of Canada’s Women Entrepreneurship Strategy 
The Government of Canada is committed to advancing gender equality, women's economic 
empowerment and supporting women entrepreneurs through the Women Entrepreneurship 
Strategy (WES), a $2-billion investment that seeks to double the number of women-owned 
businesses by 2025. 
  
For more information on the Women Entrepreneurship Strategy, visit:  
https://www.ic.gc.ca/eic/site/107.nsf/eng/home  
 
About Strategy 
Reaching an audience of senior marketing and advertising executives, strategyonline.ca is the 
most important national portal for the Canadian marketing industry. In addition to strategy 
magazine, influential forums, highly regarded awards programs and annuals, the strategy 
audience gets briefed on marketing and media trends, news and research via a curated selection 
of daily, weekly and biweekly e-newsletters with coverage spanning consumer insights, media 
buying, brand strategy, advertising, digital and design innovation, and more.  

 
For more information about strategy magazine, please visit: https://www.strategyonline.ca/  
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